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Ethical Considerations



Blurred Lines…

“Responsible Conduct of a Behavior Analyst Under guideline

1.01, behavior analysts rely on scientifically and professionally

derived knowledge when making scientific or professional

judgments in human service provision, or when engaging in

scholarly or professional endeavors. Response effort is altered

in social media, specifically the effort necessary with

regards to how much information is obtained.”
(O’Leary, Miller, Olive & Kelly, 2017) – italics added

O’Leary, P. N., Miller, M. M., Olive, M. L., & Kelly, A. N. (2017). Blurred Lines: Ethical Implications of 
Social Media for Behavior Analysts. Behavior Analysis in Practice, 10(1), 45–51. 
http://doi.org/10.1007/s40617-014-0033-0



Blurred Lines…

“Behavior analysts should continue to look to the literature

for scientific information and not rely solely on social media

outlets. Moreover, practicing behavior analysts must continue

ongoing professional development (1.01) by reading the appropriate

literature, attending conferences and conventions,

participating in workshops.”

(O’Leary, Miller, Olive & Kelly, 2017)

O’Leary, P. N., Miller, M. M., Olive, M. L., & Kelly, A. N. (2017). Blurred Lines: Ethical Implications of 
Social Media for Behavior Analysts. Behavior Analysis in Practice, 10(1), 45–51. 
http://doi.org/10.1007/s40617-014-0033-0



Blurred Lines…

“ Guideline 1.05a states that behavior analysts provide behavioral

diagnostic, therapeutic, teaching, research, supervisory,

consultative, or other behavior analytic services only in

the context of a defined, remunerated professional or scientific

relationship or role.”

(O’Leary, Miller, Olive & Kelly, 2017)

O’Leary, P. N., Miller, M. M., Olive, M. L., & Kelly, A. N. (2017). Blurred Lines: Ethical Implications of 
Social Media for Behavior Analysts. Behavior Analysis in Practice, 10(1), 45–51. 
http://doi.org/10.1007/s40617-014-0033-0



Blurred Lines…

“Guideline 1.06 (dual relationships) recognizes that there

are situations where it may not be possible to avoid nonprofessional

interactions with clients, supervisees, research participants,

or students.”

(O’Leary, Miller, Olive & Kelly, 2017)

O’Leary, P. N., Miller, M. M., Olive, M. L., & Kelly, A. N. (2017). Blurred Lines: Ethical Implications of 
Social Media for Behavior Analysts. Behavior Analysis in Practice, 10(1), 45–51. 
http://doi.org/10.1007/s40617-014-0033-0



Blurred Lines…

“Assessment  Under this guideline, behavior analysts must ensure

that appropriate assessments are completed and that the

results of assessments are used accordingly.”

(O’Leary, Miller, Olive & Kelly, 2017)

O’Leary, P. N., Miller, M. M., Olive, M. L., & Kelly, A. N. (2017). Blurred Lines: Ethical Implications of 
Social Media for Behavior Analysts. Behavior Analysis in Practice, 10(1), 45–51. 
http://doi.org/10.1007/s40617-014-0033-0



Blurred Lines…

“The Behavior Analyst’s Ethical Responsibility to the Field of

Behavior Analysis Under this guideline, the behavior analyst

has a responsibility to support the values of the field, to

disseminate knowledge to the public, to be familiar with these

guidelines, and to discourage misrepresentation by noncertified

individuals (BACB 2010).”

O’Leary, P. N., Miller, M. M., Olive, M. L., & Kelly, A. N. (2017). Blurred Lines: Ethical Implications of 
Social Media for Behavior Analysts. Behavior Analysis in Practice, 10(1), 45–51. 
http://doi.org/10.1007/s40617-014-0033-0



Blurred Lines…

1. Real clients should be heavily disguised.
2. Avoid making treatment recommendations.
3. Refer readers back to the literature. 
4. Write a disclaimer. 
5. Provide resources.
6. Organizational Training.
Further Info: https://www.bacb.com/wp-
content/uploads/180606_CodeEnforcementSummary.pdf
Further info: https://www.bacb.com/wp-
content/uploads/2017/09/170706-compliance-code-english.pdf

O’Leary, P. N., Miller, M. M., Olive, M. L., & Kelly, A. N. (2017). Blurred Lines: Ethical Implications of 
Social Media for Behavior Analysts. Behavior Analysis in Practice, 10(1), 45–51. 
http://doi.org/10.1007/s40617-014-0033-0

https://www.bacb.com/wp-content/uploads/180606_CodeEnforcementSummary.pdf
https://www.bacb.com/wp-content/uploads/2017/09/170706-compliance-code-english.pdf


Roll up your sleeves…
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SciComm



• Invited to a conference to speak alongside two other 

scientists

• argues over email and realizes: 

• stories are personal extensions, 

• science is a personal extension of their 

professional endeavors. 

• Who allows someone to change their narrative? 
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IMRAD





Contained exaggerated 
advice

Contained exaggerated 
causal claims

Contained exaggerated 
inference to humans 

from animal research. 

Contained in Press Release 40% 33% 36%

news stories, respectively, contained 
similar exaggeration

58% 81% 86% 

exaggeration rates of in news when 
the press releases were not 

exaggerated
17% 18% 10% 

BMJ 2014;349:g7015





And – And – And 



Despite – However – Yet



And 

But

Therefore 



Trey Parker









Detrich, 2018
As Hineline (2018) asserted, the task for behavior analysts is to 

contribute to the scientific understanding of narrative and, at the same 
time, use narrative to reach to a broader audience about what we have 

learned. 



Detrich, 2018
These different tasks entail entirely different repertoires. In the first 

instance, narrative is the dependent variable and the subject matter for 
science. In the second instance, narrative is the independent variable 

and is a tactic for influencing the rate of adoption. 



Detrich, 2018
At this stage of our science, the ability to analyze phenomena is more 
fully developed than our ability to disseminate our findings. Our field 

will benefit from a thorough understanding of the science of 
dissemination as we work to achieve the dream of “better living through 

behaviorism.”



Detrich, 2018

This will be a great story to tell.







Dan Mace



Behavior analysis is 
rooted in pragmatism
(Hayes, 1993) and its 
truth criterion is 
successful working 
with respect to a 
particular goal. 

(Dietrich, 2018) 



How could 
social media 
help you or 
your 
organization?
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http://www.theryano.com/houston2019


Let’s write 
that down in 
a goal format!



What can you 
create, curate, 
and build 
community
around?



What 
indicators 
would you 
measure?



Who could 
you 
collaborate 
with?



What 
resources do 
you need?



What are the 
potential 
ethical 
concerns?
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The other face of the 
internet…



You can be ethical 
(I would argue its can be leveraged more)







“I have gotten a lot of positive 
feedback about it—more than 
I have gotten for anything I’ve 
done on line before.” (Friman, 
2019) – personal 
correspondence
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