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Instagram Key Features 

- Personal Accounts – You share photo and video-based posts for others to see and engage with. 
- Business Accounts – vary from organizations, personalities, to brands and have additional 

features, including audience insights and paid advertising features.  
- Groups – private communities with limits on how many can join (32 people currently), typically 

used as a “mastermind” sort of community and invite-only.  
- Stories – A way to share some vertical (9:16) video or photo for up to 24 hours. Include rich 

features highlighted later. 
- Discover – An individualized curated list of posts that Instagram believes you will enjoy based on 

your past consumption behavior. 
- Hashtags – A way to index a post under a certain topic or brand that makes it more discoverable 

by users on the platform. 
- IGTV – A vertical orientation video platform that works within Instagram for videos over 1 minute. 

 
Types of Posts 

1. Video - This can be as simple as a steadily held cell-phone video, or a professionally edited video. 
The key is to engage and connect quickly (i.e., hook them within 3-5 seconds) and deliver value. 
The length is currently limited to 1-minute, unless posted to IGTV, in which case you can upload 
up to 10-minute videos. These include the ability to add written text that goes along with the 
post to elaborate on the story, ask questions, etc. to your followers. 

2. Photos – Images that also include written text to go along with the post to elaborate on the 
story, ask questions, etc. to your followers. 

 
What to Expect  

1. Sharing valuable and compelling information has to be your priority. Simply posting a stock 
photo or job ad and expecting to get engagement or hire talent isn’t how this works, you have to 
build your tribe and deliver value first. 

2. The platform, for better or worse, does have a lot of visually stunning imagery. While you don’t 
have to be an amazing photographer, there seems to be a level that is acceptable based on the 
niche you are within (e.g., fitness, travel, psychology are all different cultures within the 
platform). 

3. As your tribe grows, you will need to begin ad spend, which allows you to selectively choose who 
sees your videos or photos (e.g., people who like my page, behavior analysts in [geographical 
region]). 
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 Overview of the Platform 
 
 

           
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1 2 3 

1 – POSTS: My profile for @TheDailyBA provides an overview of who I am and what I’m about. Someone 
reading this should know immediately whether you share values and interests. Features on your page 
include “highlights” which are curated stories that you want to keep up indefinitely, as well as an archive of 
all of your posts as you scroll downward.    
 
2 – STORIES: A story is a vertical video or photo that is available to view for 24 hours. You can selectively 
share with certain people, but this is almost entirely used as a public tool to share what’s going on day to 
day. Features include the ability to tag locations, other accounts, include music, countdowns, polls, 
questions, quizzes, donations, GIFs, and more. 
 
3 – FEED: A scrollable non-chronological feed of the people that you follow, the hashtags that you follow, 
and advertisements marketing toward you. Highlighted are the stories, which are shown as “most recent.”  
 
Note: There are not many “curating” options on Instagram. That is, it’s harder to “share” other content or 
posts you like. For example, you can’t share a link in a post on Instagram. It’s a deliberate limitation of the 
platform to focus on the visual media over other links on the internet. You can share other posts to your 
story, to other accounts, and point towards the one link in your bio.   
 
Some general usage stats: people under 25 years old use it on an average of 32 minutes per day, there are 
over 95+M posts per day, and 1B+ active users per month, with 500M of them using stories daily. 
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Some of My Favorite Accounts:  
- StudyNotesABA 
- ThePathToGold 
- OperantCoffee 
- BehavioralObservations 
- AdventuresOfSarah 
- BehaviorAnalysis_CBA 
- GetLinkedABA 
- RATT_ABA 
- CLMCenterOfExcellence 
- CHATTcon 
- BehaviorFit 
- CalABAorg 

- 8theplate 
- Obmerliz 
- Takingwingconsulting 
- wwdwwdpodcast 
- SharifaYateem 
- TheBehaviorMomma 
- Hannah_Branigan 
- HandwrittenByCat 
- TheBehaviorChef 
- DowerandAssociates 
- ABAEgypt 
- Latino_ABA 

- WIBA_conference 
- BehaviorBitchesPodcast 
- ABAwizard 
- BehaviorBabe 
- Behavior Me 
- TheRealBehaviorMan 
- RogueABA 
- Science.sam 
- HeroRats 
- TheSciCommunity 

 
 
 
 
 
Insights: 
 

                      
 
      
 
 
 
 
 

Note: there are 1000s of different profiles that I’m aware of… Each of these are great at one or many aspects of Instagram, such 
as: building community, building an honest place to share, providing valuable resources, or showing how to leverage a private 
group for your business.  If I had to select a couple accounts that are doing it best, check out TheSciCommunity and Science.Sam. 
 

1 

Insights are available if you have a business account. This allows you to further learn about your audience’s 
consumption times, how your account is performing relative to past performance, etc.  
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Things to Consider Avoiding: 

1. You’ll vibe attracts your tribe! Your behavior will model the tone and acceptable types of 
discourse on your social media channels. Engaging in immature, controversial, or disruptive 
behavior is likely to only bring more attention and similar tone.  
 

2. Be aware of when you post. Not everyone that follows you will see your post, timing it to be 
up when your audience is online is an important first step. The more it is engaged with, the 
more it will be prioritized to show on other people’s feeds or even increase the chances of 
being hosted in the discover tab.  
 

3. Don’t half-ass things. It will not perform well. Going that extra mile is going to put you in a 
better position to have your content received and engaged with.  

 
Things to Consider Doing: 

1. Almost every single post needs to share something valuable. Find your ratio of providing 
value vs. asking for something and recognize that your audience is going to dictate this. It’s 
ongoing and dynamic. 

 
2. The more niche your content, the better it’s going to perform. If people aren’t sure what you 

offer, what to expect, or what they can gain from following you and that isn’t communicated 
directly or indirectly through your brand then you’re likely to miss an opportunity to capture 
and keep their attention over time. 

 
3. Pick your tone, your purpose, and stick to it. The more authentic it is, the better it’s likely to 

be received.  
 
4. Consistency is rewarded on almost any platform. This doesn’t have to be daily, but search for 

a schedule that fits your resources and your audience’s media consumption habits. 
 

5. People have individualized media consumption habits that can be aggregated to better align 
your content type and posting times. Data are available to inform the best times to post, as 
well as help you refine your content by analyzing what is performing well and who is 
engaging with it. 
 

6. Data are available for every platform, schedule a review of the data weekly and monthly for 
improvements.  
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Who’s on the Platform? 

 


